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With over 10 years of experience helping hundreds of businesses succeed online, Paul Teitelman
is one of the most respected and top ranking SEO consultants in Toronto and across Canada. 
Paul is a dedicated full-time SEO expert servicing clients directly as well as providing link 
building services and SEO consulting for several search marketing companies and digital 
advertising agencies in both Canada and the United States.

His SEO consulting firm specializes in growing businesses of all sizes through online marketing 
tactics. As an acclaimed SEO expert and link building freelancer, Paul will take you through best 
practices for creating an impactful online presence.
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SEO experts spend a lot of time on keyword research, as the entire goal of SEO is to 
drive the highest levels of quality organic traffic. Before you can start implementing 
your SEO strategy, you need to find the right keywords that will help you rank and 
improve traffic to your website. It’s not always easy to find keywords that do both.

The Google Keyword Tool is a free resource that will help you get started. It will help 
you find out what your site ranks for and which keywords you should rank for already. 
You can use filters to narrow down results by region and find out the search volumes of 
keywords related to your business.

Some keywords may have high volumes, but will prove difficult to rank for as a small 
business, while instead others will deliver quick results. A two-pronged approach can 
score you some early wins while still aiming for long-term success in more competitive 
keywords. These are the keywords you will use in both website optimization and link 
building.

1. Start Any Campaign with SEO Keyword Research

Content mapping is how you match these keywords to the pages on your website. Your 
homepage is an important target, but it’s not everything. Go deeper into your website to find 
other pages that should be targeted. Easy picks are city locations and product pages. Small 
businesses need to be selective with content mapping. It may be more affordable and effective 
to add new pages of content than to spread your budget across too many keywords.

2. Perform a Content Mapping Exercise 

On-page optimization is the foundation of your SEO strategy. On-page optimization is 
like an on-page report card, Google is literally looking for keyword optimization in 5-7 
key elements of your web page(s). 

3. Execute On-Page Optimization to Boost SEO Efforts
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Place your target keyword for the page in your main title (or Header 1), at least one subheading 
(also known as an H2 tag), your title tag, meta description, in image file names and alt tags, and in 
the page URL itself. This will help your page rank for primary keywords. Your next step should be 
optimizing for keyword density for both primary and secondary keywords in the body text. This 
helps search engines identify what your page is all about. The body text should be conversational 
with the right density of secondary keywords; think of on-page optimization as ‘theming’ your page 
specifically for a set of targeted keywords. 

Link building has always played a major role in Google’s algorithmic measurements. That 
measurement has changed over the years and will continue to evolve. Google has shifted its 
weighting from volume to relevance in an effort to cut down on questionable link building 
strategies. Your link building strategy should focus on building and promoting quality content 
placed on authoritative and niche relevant sites. 

Start by focusing on guest blogging and submitting to local directories; which will specifically help 
to boost your local SEO map pack rankings. There are plenty of link building strategies that work 
great; these two are the most popular and easiest to implement for any small business. 

4. Start the Link Building Process — Focus on Guest Blog Posting and Local 
Directory Submissions

Blogging on your own website keeps you engaged with customers, adds organic traffic from 
potential customers, and positions you as an expert in your field. It also helps your search engine 
results. Google loves websites that regularly add new content, while a website blog lets you 
create inbound links to other pages on your website that prompt action from readers. This is 
where you need a killer content strategy to engage readers and prove your expertise.

5. Create a Killer Content Strategy and Start Blogging on Your Own Site 

PPC (pay-per-click) advertising with Google AdWords or Google Remarketing can also boost 
your website traffic. Google AdWords is based on keyword bidding. You make an offer on the 
price you pay per click to your website from Google’s sponsored results. It can be tough for small 
businesses to match prices in competitive keywords, but aiming for geo-targeted and niche 
keywords can be very successful. Google Remarketing specifically targets people who have 
already visited your site, placing your ad in front of audiences further along the buying process.

6. Consider Adding Google AdWords and/or Google Remarketing into 
the Marketing Mix 

Facebook Ads can be very effective at reaching local audiences. Facebook Ads let you 
easily target specific demographics and it’s quick to use. Facebook has been improving its 
performance as a local search engine and if you already use Facebook Marketplace it’s 
easy to tie in Facebook Ads.

7. Consider Adding Facebook Ads into the Marketing Mix



Google Analytics is the most important tool in your digital marketing campaign. If your web traffic 
doesn’t improve after optimizing your website, the search volumes are too low and you may need to 
pick new ones. Google Analytics helps you determine the ROI of SEO for small businesses. When 
you use Google AdWords you can also use Analytics to quickly determine how effective your paid 
campaign has been. Even if you rank for your top targeted keywords on page one, Google Analytics 
shows you whether or not your SEO efforts are turning into web traffic and potential leads.

8. Measure and Monitor Everything in Google Analytics 

Want to learn more ways your business can have a 
competitive edge?

• Receive a complete one-on-one analysis of your business account

• Appointments can be booked online at times of convenience for you

• Get answers to questions specific to your business

• Learn how the latest technologies can help modernize the way you work

Book an appointment at a Rogers Small Business Centre today:
www.rogers.com/businesscentres

Schedule a free in-store appointment to speak with one of our 
Small Business Specialists. 
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