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Before starting any activity on social networks, the enterprise must take the time necessary to 
put in place its communication basis. It's important to know your target audience, to determine 
the key messages to deliver and to choose the appropriate tone for future publications. These 
factors will determine the guiding principle that you will find on your pages. This strategy must 
be incorporated in the vision, mission, and objectives of the enterprise. Everything must be 
congruent if we want the social networks strategy to be efficient.

1. Develop a Clear Strategy 

Think again, your social networks pages will not have to be opened all the time. The use of a 
planning tool for your publications will make your life a lot easier. Tools like Hootsuite, Buffer and 
Sproutsocial will allow you to plan your publications on various platforms such as Facebook, 
LinkedIn, Instagram and Twitter. It's not negligible to sign up for these, as you will save time and 
energy, it will also help you publish in a recurring way. 

2. Use of Planning Tools 
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It is essential to analyse your social networks statistics to determine the hours when your fans are the 
most active. If you want your publications to reach your audience, you want to make sure that your 
fans are there to read them. Usually, the busiest times are mornings (8:00 – 9:00 am), noon time 
(11:45 am – 1:00 pm) and evenings after work (4:30 – 6:00 pm). We recommend that you publish 
roughly one hour before the peak time, if you want as many people as possible to read your 
publication. 

3. Watch for the Peak Hours 

To attract attention on social networks, a constant presence is essential. You will not attract 
subscribers by publishing once a month. Your page has to be active, all the time. Evidently, 
the frequency of publications will be determined by your social network’s objectives. 
However, the frequency should never be prioritized over your publication’s coherence.

4. Recurrence and Coherence 

Long texts on social networks are not eye-catching. As an enterprise, your messages dedicated 
to the public have to be concise. You have to keep in mind that the reader must catch the 
essence of the message at a glance, since humans are easily distracted. Critical information 
should be brought to the forefront.

5. Concision and precision 



When other actors are integrated in a publication, referencing is important. This will increase the 
notoriety of the publication, it will be read by a larger audience. References on social networks will 
bring your publication to the forefront more often for current events in comparison to others. It is 
therefore important to do this if you want your publications to be read by a larger audience.

6. Join Other Organizations 

Pictures are worth a thousand words. Videos are worth a thousand pictures. Actions are worth a 
thousand videos. Actions mean far more than a set of pristine paragraphs about your “why”, or 
pretty pictures supporting your blog posts. Your audience wants to know if you are congruent with 
your brand, so what better way than to show them than with tangible actions? Start a charity, 
volunteer in your local communities, offer free lessons, do something that aligns with your company 
values. And share those stories to the world.

7. Relevant Content 

It is very important to encourage interactions on your page. This way, your page will be shared by 
potential fans, as they are attracted by current events. More action on a page means more reference 
on social networks. Beyond referencing, fans like to be involved and feel good about being 
considered on social networks. To maintain a solid relation with them and to attract new fans, this 
relation must be developed to foster exchanges. 

9. Engage the Community 

You want to know other ways for your enterprise to stay 
ahead of the competition?

• Complete customized analysis for your business account 

• Book an appointment online, when it is convenient for you 

• Answers to questions related to your enterprise 

• Learning sessions on the latest technologies to help you modernize your businesses 

Book an appointment today, at the Rogers Center for small businesses 
www.rogers.com/centresdaffaires

Schedule a free consultation with a small business specialist.

When establishing a strategy for social networks, it is essential to target your audience. You need to 
determine what people want to see and what they don't want to see. This way, it will be easier to 
create a content adapted to your targeted audience. 

8. Understand the Audience 

Customized content is always a winning strategy for social networks. It also represents an opportunity 
for the visibility of your enterprise. People will take your enterprise more seriously if they notice the 
recurrence of customized content in your publications. Your page could also become a reference in 
this field. Whether you are publishing articles, visuals or info-letters, the content must reflect the image 
you have for your enterprise and must be integrated into your strategy for social networks. 

10. Create a Customized Content 
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