
How to Create Social 
Content That Converts

Small Business Tips
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1. Integrate Social Media With Your Existing 
Marketing Plan
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The two should complement each other. This can be as basic as 
ensuring your social media handles are on business cards, email 
signatures and promotional materials.

2. Don’t Set It and Forget It

While automation tools make it easy to plan out your week, 
remember to check in 1-2 times a day to acknowledge any 
comments, shares or even likes. A simple thank you or a “like” of a 
comment shows that you appreciate your customers/fans and goes 
a long way in creating trust and building a relationship.

3. Measure, Measure and Measure Again

Checking your analytics, on your website and on your social media 
channels, will help you see what type of content is performing and 
which channels are driving the most qualified traffic to your website. 
This is imperative as you need to make sure you’re getting the most 
out of your time, resources and budget.



Want to learn more ways your business can 
have a competitive edge?

• Receive a complete one-on-one analysis of your business account

• Appointments can be booked online at times of convenient for you

• Get answers to questions specific to your business

• Learn how the latest technologies can help modernize the way you work

Book an appointment at a Rogers Small Business Centre today: www.rogers.com/businesscentres

Schedule a free in store appointment to speak with one of our Small
Business Specialists. 

4. Follow the “80/20 Rule”
There are other “rules” or best practices that are recommended for 
posting content, but the 80/20 “rule” is the easiest to remember. 
80% of your posts should serve your audience by being engaging, 
valuable, educational or humorous. The remaining 20% can be 
promotions, sales posts, etc. People don’t use social media to be 
sold to, so keeping a healthy balance of helpful content and sales 
content goes a long way.

5. Your Strategy Will Save You
When curating or creating content, remember to think about how it 
relates to your strategy. If you have a solid, documented, social 
media marketing strategy, you won’t have to think twice about the 
content you’re posting. The strategy will outline your business’ 
goals, so if the content you want to share doesn’t speak to those 
goals, don’t post it. For example sharing a super cute cat meme 
might get you lots of engagement, but will it actually convert? 
(Maybe if you own a cat adoption agency!)

6. Avoid Obsessing Over Vanity Metrics
Having 100k followers might make your business look popular, but 
are those followers real people in markets you serve? Having fake 
followers will not only skew your analytics, but can also damage your 
online reputation. The focus should be on quality followers who are 
genuinely interested in your business and are in locations you 
operate in.


